Form Reviewer "Advertising personality impact to education institution brand image base on three hits theory of exposure" by Idris, Gautama So
Advertising personality - Untuk
validasi Check
by Arta Moro Sundjaja
Submission date: 06-Feb-2018 03:26PM (UTC+0700)
Submission ID: 619530743
File name: Advertising_personality_-_Untuk_validasi.pdf  (494.87K)
Word count: 6237
Character count: 44634





















70%
SIMILARITY INDEX
67%
INTERNET SOURCES
11%
PUBLICATIONS
31%
STUDENT PAPERS
1 35%
2 15%
3 4%
4 3%
5 3%
6 2%
7 2%
8 1%
9 1%
Advertising personality - Untuk validasi Check
ORIGINALITY REPORT
PRIMARY SOURCES
www.aspbs.com
Internet  Source
aspbs.com
Internet  Source
research.binus.ac.id
Internet  Source
arno.unimaas.nl
Internet  Source
www.mubs.ac.ug
Internet  Source
jcr.oxfordjournals.org
Internet  Source
Submitted to Columbia Southern University
Student  Paper
www.freewebs.com
Internet  Source
feb1.ugent.be
Internet  Source
10 1%
11 1%
12 1%
13 1%
14 1%
Exclude quotes On
Exclude bibliography On
Exclude matches < 1%
Submitted to Universiti Teknologi Petronas
Student  Paper
atbrandacademy.blogspot.com
Internet  Source
epubl.ltu.se
Internet  Source
Submitted to University of Wales, Bangor
Student  Paper
Submitted to University of Wales Institute,
Cardiff
Student  Paper
